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EDITORIAL

Corporate Social Responsibility (CSR) has gone well beyond the realm 
of fashion and has gradually taken root in all strata of our economy 
over the past few years.

Our observation is as follows: the business models of companies 
are constantly being called into question by a constantly changing 
economic and social environment.
In this context, CSR is being embraced by all of the company’s 
stakeholders.

Today, I am proud and thrilled to be leading the CSR project within 
our company in France and internationally.
What is interesting about this approach is that it was initiated by the 
management but is being carried out and relayed by volunteer CSR 
ambassadors at each of our sites.
 All of this is based on a promise that CSR will be a real lever for 
performance and development for our company.

This CSR report aims to define the main actions carried out in 2021 
by providing key figures that can be measured over time.
Around our 4 strategic levers, we define the benefits of CSR 
to rethink our value chain, attract new customers, mobilise our 
stakeholders, attract new talent, build loyalty among our employees 
and partners, and stay ahead of regulations.

Our goal is to continuously improve our system, both for our internal 
teams and for our external customers and stakeholders.

Emilie THIBAULT
Partner in charge of CSR.

A promise that 
CSR will be a 
real lever of 
performance and 
development for 
our company  

“

”
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Around our four strategic levers, we define the 
benefits of CSR to rethink our value chain, attract 
new customers, mobilise our stakeholders, attract 
new talent, build loyalty among our employees and 
partners and stay ahead of regulations. 

“ “

From now on, the quality of a company also lies in its capacity to adapt 
and its agility to face the markets. The notion of performance must no 
longer be linked solely to financial indicators but must be considered in 
the light of new indicators where CSR - Corporate Social Responsibility - 
offers a strategic path.

As of 2018, ORCOM has formalised its CSR commitment and deployed 
its strategic vision as a responsible company.



CSR today concerns the entire company, including its stakeholders. For this reason, communication on 
this subject allows everyone to be aware of, and informed about, not only ORCOM’s approach but also 
from a more global point of view on all the actions carried out.

2021 was a year of internal and external communication on different CRS topics to all our stakeholders. 

101
Is the number of CRS-related 
posts on our social networks 
and blog article in 2021

CSR: awareness raising through communi-
cation
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101

Innovation

Quality of 
working life 

Environmental 
impact

Social
commitment

ORCOM is committed to a CRS – Corporate Social Responsibility – approach.
This continuous improvement approach is based on 4 strategic axes.

A RESPONSIBLE COMPANY
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ORCOM is developing, innovating in its 
offerings, solutions and areas of expertise. 

Innovation
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InnovatIon&StorIeS

Consulting EnginEEr – thE nEw orCom profEssion to support thE 
CliEnt of thE tErrE & mEr division.

Story of Frédérique SAMSON, Consulting En-
gineer and Agricultural expert at ORCOM Vannes.

The constraints on the Terre & Mer professions are 
numerous and require a very high level of technical 
expertise to find solutions at each key step of 
development, from installation to the transfer 
of the cultivation. We have specialised profiles, 
consulting engineers, who master the fiscal, financial 
and technical issues of projects in the sector, and 
know how to adapt their recommendations to the 
opportunities, environment and needs of farmers.

In particular, they establish the evaluation of the 
company, the installation of the young farmer, the 
economic study for diversification or investment 
projects (energy, etc.), the financial audit and the 
legal arrangements.

 
Our missions include advising and carrying out 
agricultural files:

• Technical, economic and financial 
forecasting for installations and development 
projects;
• Tax and social optimisation studies;
• Recommendations for legal arrangements;
• Application files for European and regional 
agricultural aid (investment subsidies, PAC).

Our strength is to have all the fields of competence 
to intervene and meet the expectations of farmers. 
The Consulting Engineers and the Accountants are 
the clients’ main contacts. We have created a real 
partnership with the accountants which allows us to 
be constantly informed of each other’s projects and 
to be complementary. 

FRÉDÉRIQUE SAMSON
CONSULTING ENGINEER 
AND AGRICULTURAL EX-
PERT - ORCOM VANNES

As part of our merger with Avenir Experts, we are offering a new profession to our 
clients in the Terre & Mer division: Consulting Engineer. As true experts of this sector, 
we invite you to take a look to this new and innovative position.
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AS A PARTNER AND PLAYER INVOLVED IN THE AGRICULTURAL 
SECTOR FOR OVER 35 YEARS, ORCOM CREATED ITS TERRE & 
MER DIVISION.
Farmers are the first guarantors of nature; 83% of Breton farmers are involved in one or 
more quality initiatives. They already have this strong environmental awareness, which will 
accelerate in the face of growing demand in this area.
We therefore bring a cross-section of this dynamic with our own CSR commitment wit-
hin ORCOM, emphasises Emilie Thibault, ORCOM Paris partner in charge of CSR. In this 
respect, ORCOM’s vision was to create a Terre & Mer division by seeking out skills, parti-
cularly in Brittany and Pays de la Loire, the real breadbasket of France, representing 22% of 
the value of French animal production and 30% of French fishing vessels. With the coming 
together of the teams in the west of France, ORCOM is continuing its commitment to 
the association of Agriculteurs de Bretagne to promote a positive vision of its customers’ 
businesses, and to the SPACE in Rennes, to unite energies and meet the players in the 
agricultural sector... 
We have been working alongside farmers for more than 35 years and have specialised our 
expertise to meet the requirements of the land and sea-based professions, with multidis-
ciplinary teams of accountants, engineers and agricultural lawyers specialising in rural law 
and agricultural organisations and regulations. We have specialised our expertise to meet 
the requirements of the land and sea trades, with multidisciplinary teams of accountants, 
engineers and agricultural lawyers specialising in rural law and agricultural organisations 
and regulations. From a societal point of view, the growing interest in the environment, 
biodiversity and the increasing demand for quality and local products are leading to a 
strengthening of environmental actions in public policies. This trend is all the more mar-
ked by the effects of climate change, soil impoverishment and conflicts over the use of 
resources, particularly water.

Through its partnership with Open Agrifood, ORCOM had already affirmed its position 
with the agricultural sector in the development of agriculture and its professions as well 
as in its committed CSR approach. We support this project, which promotes the French 
agricultural and food model.

Through this Terre & Mer Division, we are applying the ORCOM vision of project-based 
management, which we advise and apply to all our clients in France and abroad.

ORCOM is also launching its first mobile app on 
Google play and Apple store: ORCOM Connect. It 
is a free service for our executive customers available 
via orcom.fr.

This application will allow them to find their 
ORCOM contacts, documents, news and dashboards 
in ORCOM Connect directly on their smartphone.

ORCOM was one of the first accounting firms to 
make innovation a key part of its corporate strategy, 
both internally and externally. At the end of 2020, 
we decided to change our accounting software in 
order to continue to evolve in a sustainable manner, 
guaranteeing a high level of service quality to our 
clients and our teams while maintaining a very high 
level of data security. In less than 6 months, all 
ORCOM sites were migrated and the teams were 
trained.

implEmEntation of nEw digital tools
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InnovatIon&key IndIcatorS

1-MINUTE VIDEO TO 
UNDERSTAND (18 ON  TAX 
NEWS, 4  ON RECOVERY 
PLAN, 1453 VIEWS ON 
YOUTUBE

22  

6,8 ANS  
AVERAGE LENGTH OF 
SERVICE OF A CLIENT

95,86%  
CONVERSION RATE OF 
POTENTIAL CUSTOMERS

ORCOM STRIVES TO INVITE ITS RELATIONS (LEADS, CONTACTS….) TO COMMERCIAL EVENTS AND TO 
SEND TARGETED COMMUNICATIONS (WEBINARS, FACE-TO-FACE MEETINGS, ETC.) THAT ARE MOST 
RELEVANT TO THEM IN ORDER TO CREATE A RELATIONSHIP OF TRUST AND LOYALTY WITH FUTURE 
CLIENTS.

ORCOM ALSO PROVIDES ITS CUSTOMERS WITH DIFFERENTIATING MEANS TO TRANSMIT THE RIGHT 
INFORMATION TO THE RIGHT CONTACTS

2821 CONTACTS 
(COMPANIES WE HAVE 
INTERACTED WITH (WEBINAR 
PARTICIPATION, EVENT MEETING)

RELIABILITY 

FIDELITY

IN THE STRATEGIC AREA OF INNOVATION, WE CHOOSE INDICATORS THAT 
PLACE OUR CUSTOMERS AT THE CENTER OF OUR INNOVATION 

BOARDING

COMMUNICATE
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Quality of 
working life

ORCOM places the employee at the 
heart of its approach, in order to pursue 
our development policy and ensure 
intergenerational continuity
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Qvt&teStImony

Feedback from Dylan LAMIOT, on his first 
participation to the annual meeting in October 
2021!

My first Theme Meeting was an opportunity to meet 
colleagues with whom I often talk by phone, but 
who are not on the same site, and to discover the 
head office and the city of Orléans.

A spirit of family and intra-site solidarity emerged 
from this day. More than 300 people, from all over 
France, gathered in this room to discuss important 
issues for ORCOM, and to share the same values.

I was impressed to see that ORCOM doubles in size 
every 5 years and was pleased to see that despite the 
health crisis situation, we have been able to attract 
and recruit many young people.

The format of the day is dynamic with different 
speakers and round tables allowing for very enriching 
exchanges that have broadened my vision of the 
profession and our skills. We also participated 
by answering questions on our phones. Indeed, 
computer security was highlighted.

The highlight of the meeting was the welcoming 
of the ORCOM QUERCY and ORCOM Atlantique 
teams, including the creation of the new “TERRE & 
MER” division..

The speech by our president Michel Martin was rich 
in information: he went over the history, the growth 
of ORCOM and a strategic vision for the future. This 
presentation brings together all of our sites, but also 
our brands, beyond our own site in Paris..
 

I was able to get an overview of each site and, above 
all, of each skill within ORCOM. It is clear that each 
one has its own specificities.

The highlight of my day:

When Guillaume MONIER asked me to accompany 
him for the presentation of the Paris site, I was 
honoured to be chosen. I immediately understood 
the importance of this task and the responsibility 
that comes with it, as this presentation takes place in 
front of all the ORCOM managers.

I’m not used to speaking in front of 300 people and 
having the attention focused on me. Going on stage 
was quite a stressful exercise, but this experience 
made me feel more confident.

DYLAN LAMIOT
MISSION MANAGER 
ORCOM PARIS

Each year, ORCOM organises a meeting 
bringing together all its executives, mana-
gers and partners in order to review the 
past year and share the strategic challen-
ges for the coming years, while involving 
all participants in the various topics 
discussed.

intEgrating our tEams into thE Company’s stratEgy
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IMPLEMENTATION OF THE HRIS IS-
MOBILE APPLICATION

In 2019, ORCOM launched its HRIS: MyJob. This internal 
tool allows each employee to find all his documents, carry 
out his annual assessment, formulate training requests 
and apply for leave. In 2020, the MyJob mobile application 
was launched!

The aim of this application is for employees to be able 
to access their information on their mobile phone and, in 
particular, to be able to apply for holidays via this application, 
consult company documents, etc.
We wanted to digitalise the entire HR process, from the 
employee’s entry with onboarding to all the day-to-day 
tools: annual assessment, company documents, training, etc. 
It’s done!

QWL&concrete actIonS

UNDERSTANDING ORCOM 
AND ITS ENVIRONMENT

The integration of our new talents is an essential 
topic for ORCOM. To work in the best possible 
conditions, you need to understand your company 
and the environment in which you will be working..

The «ORCOM Workshops» project was born out 
of the desire to consolidate the learning process 
for new Orcomers to ensure that everyone has the 
same level of training on various topics ranging from 
getting to grips with our management system to 
more technical subjects.

The action was developed by four Orleans pilots 
and was duplicated and personalised on all ORCOM 
sites. The feedback from both the newcomers and 
the facilitators is very positive: it is an opportunity 
to share knowledge, good practices and situations, 
but also to integrate during the first few months. 
We tried out these sessions in 2020 and, given their 
success, we have repeated them in 2021 and 2022.

COMPLIMENTING 
COLLEAGUES WITH A 
POST-IT NOTE

For World Compliments Day, an 
internal communication was sent out 
to employees: they were asked to place 
small, kind words on the desks of their 
favourite colleagues, complimenting 
them on their work or on their person. 
Feedback from Aurélie PINSARD, a 
chartered accountant and auditor in 
Orléans.

« On the post-its, I would translate this 
action by a moment of kindness which 
allowed me to materialise positive & 
personalised messages to my colleagues 
by a simple coloured note: I underlined 
the sense of joke of the neighbouring 
office, I thanked for the support which 
was given to me during the writing of 
my diploma thesis, I mentioned the daily 
elegance of a colleague’s clothing... I 
made anonymous deposits but everyone 
recognised me! Many smiles and laughs 
were shared during this day! »
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QWL&key IndIcatorS

31 250 €
YOUNG ACCOUNTANTS’ BONUS

588BENEFICIARIES

7 YEARS
 AVERAGE SENIORITY

2.55 TRAINING DAYS PER PERSON 
PER YEAR

3/4 AVERAGE SCORE FOR WORK/LIFE 
BALANCE

78 % OF EMPLOYEES WERE ABLE 
TO MANAGE THE TIME OFF 
PROPERLY 

2 375 175 € 
INDIVIDUAL PROFIT-SHARING 

ORCOM WISHES TO PUT THE EMPLOYEE 
AT THE HEART OF ITS EMPLOYER 
BRAND APPROACH. THE PROFESSIONAL 
DEVELOPMENT OF EACH INDIVIDUAL IS A 
PRIORITY AND WE WANT TO WORK WITH 
THEM TO CREATE THE BEST CONDITIONS FOR 
ATTRACTING, INTEGRATING AND ENABLING 
FUTURE EMPLOYEES TO DEVELOP.

1 226 004 € 
COMPANY PROFIT-SHARING SCHEME
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Gender equality index :
THE CASES OF ORCOM ORLÉANS

GENDER EQUALITY INDEX

Pay gap

Individual increase gap

Percentage of employees receiving a 
raise after returning from maternity leave

Number of employees of the under-repre-
sented gender in the top 10

Overall score

4038

3535

1515

10  5

 93
       100

The 2018 Professional Future Law requires companies to publish annual indicators relating to pay 
gaps between men and women and the actions implemented to eliminate them.

Convinced that gender equality and diversity are real factors of efficiency, modernity and 
innovation in the company, ORCOM affirms its desire to guarantee equal treatment between 
women and men.
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At its own level, ORCOM wants to improve its 
practices to limit its environmental impact and 
contribute, along with its stakeholders, to the 
major challenges ahead.

Environmental 
impact 
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envIronmentaL Impact&teStImony

In 2021, we wanted to strengthen our CSR approach 
and, in particular, reduce the company’s impact on 
the environment.

First, we decided to take part in an outdoor waste 
clean-up day, but as the idea was to involve as many 
of the site’s employees as possible in order to raise 
awareness, we knew that not everyone would have 
had the opportunity to participate. To compensate 
for this, we wanted to carry out an internal action.

In our business, the main tool is IT and this is less 
known, but it has a very important impact on the 
environment, so we turned to digital.

It is quite easy to see our impact on the environment 
in terms of waste sorting, because it is physical; but 
it is more difficult to quantify our impact in terms of 
digital waste, because everything is dematerialised, 
immaterial. The impact on the environment is less 
«visible».

In order to organise our action, we approached the 
Jeune Chambre Economique de Dijon. As ORCOM 
Dijon is a partner of this association and Aurélie 
DURAN, Manager in Dijon, is a member and former 
President of the Dijon JCE, it was natural to gather 
our efforts. We organised a meeting with them in our 
offices to present a responsible digital charter and to 
highlight good digital practices.

Following this meeting, we organised an internal 
Responsible Digital Challenge.

For our launch year, we focused specifically on 
email and its storage. Today, most communication is 
done through email, and this is especially true in the 
workplace. But it is difficult to know what impact this 
has on the environment.mesurer le volume des boîtes 
mails après le tri et quantifier ces éléments afin de 
mieux comprendre leur impact.

The challenge was to measure the volume of 
mailboxes upstream, sort them, measure the volume 
of mailboxes after sorting and quantify these 

elements to better understand their impact.

The goal was to motivate employees to sort out their 
mailboxes, but above all to show them the impact 
and give them reflexes to use mail properly on a daily 
basis.

The feedback of this action was carried out at the 
end of 2021 with the help of the IT department and 
the JCE of Dijon. We transmitted the results and the 
good practices to be applied by everybody during our 
monthly meeting.

Results : 
• Carbon impact before sorting: 790 kg or 42 days 

of heating for a house or 2,047 kg of household 
waste

• We have all together saved 173 kg of CO2 
or 1,300 km travelled by a car or 100,000 km 
travelled by a train or saved the equivalent of 5 
smartphones

Good practice in email management :
• Delete delivery receipt and read receipt when 

they are not needed
• Delete unnecessary emails
• Avoid sending emails internally when you can 

use another method
• Reduce the size of emails: delete the email 

signature when sending internally or when 
forwarding emails

• Avoid forwarding e-mails with attachments to all 
contacts: save attachments on a common server 
and inform other contacts of their location

This is an action that we will repeat during the 
year 2022 and we are already thinking about new 
challenges on other subjects!

Justine LOGEROT, 
CRS Correspondent ORCOM DIJON

Environmental issues are very important to our CSR correspondents, who take action in 
favour of ecology at their sites.

rEduCing its EnvironmEntal and digital impaCt

For ORCOM Dijon, 2021 rhymes with digital pollu-
tion control! A look back at this action with Justine 
LOGEROT, CSR correspondent for ORCOM Dijon.
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rECyCling of ElECtroniC wastE

Our teams in Villemandeur and Montargis took 
part, together with other local players such as 
APAM (Association du Pôle d’Activités Mandoria) 
supervised by our partner and ORCOM Villemandeur 
manager, Pascal Valton, in a collection of Electrical 
and Electronic Equipment (DEEE), organised by the 
PERSEE3C association.

This association works to promote and support 
innovative and committed approaches and actions 
for the development of the circular economy, 
the functional and cooperation economy as well 
as organisational modes based on collaboration, 
sharing and collective intelligence.

The aim of this operation? To recycle all DEEE 
waste, to avoid the burial or incineration of this type 
of product. Our employees took up the challenge 
by collecting nearly 221 kg of electronic waste 
(computers, screens, cables, obsolete printers, etc.). 
In total, nearly 3 tonnes of waste were collected by 
companies in the Montargis area and deposited at 
SOFRASER before being sent for recycling.

 As part of Global Recycling Day on March 18 last 
year, the ORCOM Fontainebleau and ORCOM 
Melun-Sénart teams organised a competition to col-
lect plastic caps and donate them to the association 
LES BOUCHONS D’AMOUR. The aim of this ac-
tion was to raise awareness among our employees 
to reconsider recyclable materials as resources and 
not as waste.

 

ORCOM is committed as a company that cares 
about its environmental impact and shows solidarity 
with young people. For example, we donated 16 
computers to the Jean Lurçat high school in Fleury-
les-Aubrais (45) to enable the students of the 
high school to have access to computers in good 
condition. 
 

On  September 18, the Orléans teams joined forces 
with the Orléans 0 Plastic association to take part 
in a Clean Walk in the streets of the city. The 
Orléans residents collected a lot of plastic, glass and 
cigarette butts in order to «leave nature cleaner». In 
total, 500 to 600 litres of waste were collected.

ORCOM is paying particular attention in respecting 
the environment in the construction of its new 
building in Agen: RT 2012 standard, B-bio building, 
photovoltaic panels, heat pump, everything has 
been thought out to respect the construction of a 
greener building.
Selective waste sorting and compliance with the 
clean worksite charter were also required of the 
companies present on the site.

global rECyCling day 

opEration ClEan walk

a grEEnEr building

solidarity EConomyenvIronmentaL Impact

&concrete actIonS
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In 2020 : 
32 313

DEMATERIALISED INVOICES
35 485

In 2020 : 
2 588

ACTIVE ORCOM CONNECT
PORTALS

2 849

In 2020 : 
11 484

CUSTOMERS PAYING BY DI-
RECT DEBIT / BANK TRANSFER

15 770

In 2020 : 
7 956

NUMBER OF DEMATERIALISED 
PAY SLIPS

9 408

NUMBER OF PRINTED COPIES
3,448M 

In 2020 : 
3,815 M

In 2020 : 
257

NUMBER OF PUBLIC TRANS-
PORT SEASON TICKETS

206

In 2020 : 
1 419

NUMBER OF KM TRAVELLED DU-
RING THE MOBILITY CHALLENGE

2 253

envIronmentaL Impact&key IndIcatorS

THE ENVIRONMENTAL IMPACT IS A MAJOR CHALLENGE 
FOR COMPANIES: REDUCING WASTE, CARBON FOOTPRINT, 
ETC. ALL SUBJECTS THAT ORCOM STRIVES TO RESPECT. 
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ORCOM’s involvement in the local ecosystem 
allows a better understanding of the needs and 
interests of managers and their organisations.

Social 
Commitment 
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The Fédération des conservatoires d’espaces naturels and the 
Conservatoires d’espaces naturels have been working for more than 40 
years to preserve natural areas throughout France and act for nature 
in the territories. We manage more than 3,800 sites, which represents 
approximately 145,000 hectares. We place environmental education and 
nature awareness at the heart of our action, as we reach 60,000 people 
each year through our 3,000 events and 15,000 pupils through the 700 
school outings we organise to ensure that pupils and schoolchildren can 
see and feel nature for themselves. It is within the framework of this 
mission to the environment that we developed the cahier d’activité nature. 
This booklet was developed on the basis of the observation that there 
were a multitude of holiday booklets offered and published each year 
but that there were none devoted to the protection of the environment 
and nature. We therefore produced this booklet, which was published in 
the spring of 2021, and which includes 150 games and fun activities that 
invite children aged 8 to 12 and their families to discover the five major 
natural environments that make up our territory: fresh water, the coast, 
the mountains, the forest and the countryside.

It is an association based in Orléans and we are also based on the suburbs 
of Orléans, in Olivet to be precise. So we have a fairly similar territorial 
base and we found it particularly interesting to create synergies with the 
companies in our area to work on joint projects.

The ORCOM Foundation helped us with this cahier d’activité nature pro-
ject thanks to financial support that enabled us to lower the retail price 
to below €10 to make this booklet of nature activities accessible to all. It 
also helped us in the communication of this educational support and its 
promotion to the different partners, especially territorial partners in the 
Centre-Val de Loire region but also on a national scale.

WE FOUND IT PARTICULARLY INTERESTING 
TO CREATE SYNERGIES WITH THE COMPA-
NIES OF OUR TERRITORY TO WORK ON COM-
MON PROJECTS “

MATTHIEU VIALLEFONT
FÉDÉRATION DES 
CONSERVATOIRES 
D’ESPACES NATURELS

SocIaL commItment& StorIeS

Meeting with Matthieu VIALLEFONT from the Fédération des 
conservatoires d’espaces naturels - supported by the ORCOM Corpo-
rate Foundation for the «Cahier d’activités nature» project.

supporting projECts for thE futurE through our orCom Corpo-
ratE foundation for youth is onE of thE CornErstonEs of our 
soCial CommitmEnt.

The ORCOM Corporate Foundation for Youth supports projects for the future, carried 
out by young people or aimed at those who will build the world of tomorrow.
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Commitment to young people is one of ORCOM’s core values. Our de-
ployment in the Atlantic arc has enabled us to get closer to the sea, and 
to accompany a young skipper in the Solitaire du Figaro, a new adventure 
for us and for him.

ORCOM has signed up for the Solitaire du Figaro, which starts in Saint-Na-
zaire on 22 August 2021, with Jules Delpech, a 32-year-old passionate sai-
lor. «I am happy to start this adventure under such good auspices with a 
boat that bears the colours of ORCOM, an enthusiastic and passionate 
partner. I am very lucky to be supported by this company, which is giving 
me, for the first time, the chance to line up at the starting line of the 
legendary Solitaire du Figaro and to perform at the highest level!» - Jules 
Delpech.

Nearly a month after crossing the finish line in Saint-Nazaire, Jules Delpech 
was pleased to attend our annual meeting with all ORCOM partners, ma-
nagers and executives on 14 October. «I have learned a lot from this expe-
rience and this adventure reinforces my life choices and my future path as 
a skipper,» he said on stage, before continuing, «Knowing that you were 
all with me was enormous. I didn’t imagine that it would be so powerful 
for me. I enjoyed sailing off the coast of course, but also exchanging with 
you, sharing my passion, communicating with your customers who came 
to meet me...». It was on the stage of the Conference Centre in Orléans 
that our skipper learned that ORCOM was starting a second season with 
him.

SocIaL commItment&concrete actIonS

partnErship with julEs dElpECh

 The law for the freedom to choose one’s professio-
nal future of 5 September 2018 has made it possible 
to encourage the inclusion of CFAs within compa-
nies by simplifying in particular the administrative 
procedure. ORCOM is taking advantage of this op-
portunity to open its own company CFA in order to 
meet two objectives: to recruit employees for jobs 
in short supply and to develop its employer brand. 
Thanks to three partners located in the Centre and 
Paris regions, the ORCOM School offers 17 young 
people the benefit of a diploma course in the ac-

Contribution to EduCation

counting and human resources sector, comple-
mented by technical training in our expert firms.

We therefore welcome 17 work-study students to 
the ORCOM School, spread over the Paris, Mon-
targis, Villemandeur and Orléans sites. They are 
preparing for diplomas in public accounting, human 
resources and auditing and management control. 
We hope to complete this field of training with our 
future educational partners.
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In 2020 : 
5

TRAINEES ORCOM 
SCHOOL

In 2020 : 
234

COMPANIES INCORPORATED 
BY THE LEGAL DEPARTMENT

242

In 2020 : 
6

PROJECTS SUP-
PORTED BY THE 
CORPORATE 
FOUNDATION

15 

CORPORATE FOUNDATION 
BUDGET OVER 5 YEARS

250 000€  

17

SocIaL commItment&key IndIcatorS

In 2016 - 2020 : 
150 000 €

In 2020 : 
174

RECRUITMENTS (EX-
CLUDING INTERNS)

195
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PERSPECTIVES

WE HAVE DEFINED 3 OBJECTIVES FOR THE 
NEXT 3 YEARS

1 CREATE A NEW CSR OFFER

2 DEFINE THE OVERALL EMPLOYEE 
SATISFACTION INDICATOR

3 REDUCE THE NUMBER OF COPIES BY 
10%.
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PERSPECTIVES




